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The inside track — real time insights to
East Suffolk’s visitor economy

Julian Evans — The Suffolk Coast DMO



| get 20 minutes to talk about data ©



But Annie said don’t bore people
with graphs Julian!!



T-stats is a
powerful data

tool for your QACorn

business



How does
rain Impact
on visitor
humbers?




How does rain
Impact on your
visitor numbers
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sunshine?

What about (




What about
sunshine? e
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You can do
the same for
temperature!




Does a busy
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Does a busy local car park
mean extra business for
you?

It does for restaurants and
cafes!

30-2023

@ Car Parks: Total Sessions: Jan 01, 2023 - Dec 30, 2023 () Eateries: Revenue: Jan 01,2023 - Dec 30, 2023

- Dec 30, 2023

Eateries: Revenue: Jan 01, 2023 - Dec 30,
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|s this year
busier than
last year for
Self-Catering?




|s this year busier
than last year for
Self-Catering?

037 61% 62%
550 57%
52% 52% 51%

4 6°/48% 48%
(o)

61%

49%
4573 45% €
1% —

\

September November_

-




How did the service
sector compare with
self-catering and
camping?
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How did the service
sector compare with e
self-catering and
camping?




Quality data ensures
that organisations are
supporting the visitor
economy where it
needs it most.

93) Bury St Edmunds 82

£32.8k 99% £151.6 £51.6k 99% £240.4 £44.1k
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Over the last 12 months Over the last 12 months Over

48 | Suffolk Area 2?\ Southwold
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Add Comparison Bar
4 v %

'on, Aldeburgh - Feb 15, 2023 - Feb 14, 2024 () Occupancy: Beccles, Lowestoft, Halesworth, Walberswick, Oulton Broad - Feb 15,

T-Stats is a tool that enables us ; )

92%

89% 89%

to compare localities and

sectors, supporting the visitor
economy in the most effective
way possible.

54
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The more members
participating, the better the

quality of the data we can work Apri May Juns sy
with.
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/1dd Comparison

Forward Room Occupancy Rate RevPar
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compare your
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Information with
what’s available within
T-Stats.
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Come and join the T-STATS
community

Register your interest today at the
East Suffolk Council stand
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